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Foundations of Marketing, Fourth Edition, is a fully revised and updated edition
of the highly successful text by John Fahy and David Jobber. Devised to offer
comprehensive coverage for a short course in marketing, Foundations of
Marketing retains its concise twelve chapter structure. The book offers a rigorous
but accessible introduction, covering the core marketing curriculum in an
engaging style that routinely demonstrates how marketing affects our everyday
lives, considering both the decisions we make as consumers, and decisions
marketing professionals would make in response to their customers. Fully revised
and updated, this edition offers a closer focus on the value of marketing and its
impact. The new edition also takes a more critical approach that questions and
engages with current debates. Topic highlights of the fourth edition include
widespread coverage of the huge impact of social media on the sphere of
marketing, a fresh look at new techniques of marketing research used in real
organizations, and a contemporary perspective on the growing service segment of
the world economy. Bang up to date with new cases and examples, the book
covers European examples from all corners of the region, including Germany,
Sweden, Denmark, France, Switzerland, the UK and Ireland, without ignoring
the prevalence of US and global brands in contemporary culture. The book
retains the popular Marketing Spotlight and Marketing in Action features,
showcasing brands as diverse as Lady Gaga, Guinness and Gap. New Social
Media boxes cover LinkedIn, Facebook, Groupon and more. The fourth edition's
case studies are all new, featuring brands from varying segments and countries,
including H and M, Subway, Carlsberg, Rolex and Jamie Oliver. The new edition
is supported by a superlative resource package to support lecturers and students,
with exciting new videos linked to the case material, case and tutorial support
and the integration of McGraw-Hill's Connect learning solution. Connect offers
gradeable interactive activities, cases, self study quizzes, and a variety of tools to
help students to master their marketing module.
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Editorial Review

About the Author
John Fahy is Professor of Marketing at the University of Limerick in Ireland and Adjunct Professor of
Marketing at the University of Adelaide, Australia. He has a distinguished track record of teaching and
research in the fields of marketing and business strategy. In particular, he is known for his work in the area
of marketing resources and capabilities and how these factors impact on organisational performance. He is a
founder member of the MC21 group which has conducted research on marketing resources and performance
across 15 countries. Other current research interests include evolutionary perspectives on marketing and
strategic decision making. David Jobber is Professor of Marketing at the University of Bradford, School of
Management. His research interests include the use of mail surveys in marketing research, selling and sales
management. In 2008 he received the Academy of Marketing's Life Achievement award for distinguished
and extraordinary services to marketing.

Users Review

From reader reviews:

Gabriel Reed:

Inside other case, little men and women like to read book Foundations of Marketing. You can choose the
best book if you appreciate reading a book. Provided that we know about how is important the book
Foundations of Marketing. You can add know-how and of course you can around the world by way of a
book. Absolutely right, due to the fact from book you can learn everything! From your country until
eventually foreign or abroad you can be known. About simple thing until wonderful thing it is possible to
know that. In this era, we could open a book or even searching by internet product. It is called e-book. You
should use it when you feel bored stiff to go to the library. Let's go through.

Miguel Willis:

What do you concerning book? It is not important along? Or just adding material when you require
something to explain what the ones you have problem? How about your extra time? Or are you busy
particular person? If you don't have spare time to accomplish others business, it is give you a sense of feeling
bored faster. And you have extra time? What did you do? Every person has many questions above. They
need to answer that question since just their can do that. It said that about reserve. Book is familiar on every
person. Yes, it is right. Because start from on pre-school until university need this kind of Foundations of
Marketing to read.

Jesse Reid:

The experience that you get from Foundations of Marketing could be the more deep you looking the
information that hide in the words the more you get enthusiastic about reading it. It does not mean that this
book is hard to comprehend but Foundations of Marketing giving you thrill feeling of reading. The article
writer conveys their point in selected way that can be understood simply by anyone who read it because the



author of this book is well-known enough. This kind of book also makes your current vocabulary increase
well. Therefore it is easy to understand then can go along, both in printed or e-book style are available. We
recommend you for having that Foundations of Marketing instantly.

Raul Warren:

Reading a guide tends to be new life style in this era globalization. With looking at you can get a lot of
information that may give you benefit in your life. With book everyone in this world can share their idea.
Ebooks can also inspire a lot of people. Many author can inspire all their reader with their story or perhaps
their experience. Not only situation that share in the books. But also they write about the knowledge about
something that you need case in point. How to get the good score toefl, or how to teach your kids, there are
many kinds of book that you can get now. The authors nowadays always try to improve their expertise in
writing, they also doing some study before they write with their book. One of them is this Foundations of
Marketing.
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