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Editorial Review

Review
"an excellent example of co-operation between education and industry and of knowledge transfer."
- Geoffrey Copland, Vice Chancellor, University of Westminster, UK

"It mixes an academic appreciation of the conference landscape with a practical outlook that venue and
destination managers could find useful on aday-to-day basis."
- Conference & Incentive Travel, July/August 2006

About the Author

Tony Rogers is the Executive Director of two British conference industry associations: the British
Association of Conference Destinations (a post he has held since 1989), and the Association of British
Professional Conference Organisers (since 2000). He chairs the Research Working Group of the (UK)
Business Tourism Partnership, and regularly writes articles on the conference industry for arange of industry
publications.

Users Review
From reader reviews:
Lauren Graves:

Marketing Destinations and Venues for Conferences, Conventions and Business Events (Events
Management) can be one of your nice books that are good idea. All of us recommend that straight away
because this reserve has good vocabulary that can increase your knowledge in vocab, easy to understand, bit
entertaining however delivering the information. The author giving his/her effort that will put every word
into satisfaction arrangement in writing Marketing Destinations and V enues for Conferences, Conventions
and Business Events (Events Management) nevertheless doesn't forget the main stage, giving the reader the
hottest in addition to based confirm resource data that maybe you can be among it. This great information
may drawn you into completely new stage of crucial considering.

Margherita Pettit:

Areyou kind of hectic person, only have 10 or 15 minute in your day time to upgrading your mind expertise
or thinking skill possibly analytical thinking? Then you are having problem with the book than can satisfy
your short time to read it because this all time you only find guide that need more time to be read. Marketing
Destinations and Venues for Conferences, Conventions and Business Events (Events Management) can be
your answer mainly because it can be read by a person who have those short spare time problems.



Jose Miller:

Isit you who having spare time then spend it whole day by watching television programs or just lying down
on the bed? Do you need something totally new? This Marketing Destinations and Venues for Conferences,
Conventions and Business Events (Events Management) can be the response, oh how comes? The new book
you know. Y ou are and so out of date, spending your free time by reading in this fresh erais common not a
geek activity. So what these books have than the others?

Todd Porter:

As a student exactly feel bored in order to reading. If their teacher asked them to go to the library or even
make summary for some guide, they are complained. Just little students that has reading's soul or real their
passion. They just do what the educator want, like asked to the library. They go to right now there but
nothing reading seriously. Any students feel that reading through is not important, boring and also can't see
colorful picson there. Yeah, it isto become complicated. Book is very important in your case. Aswe know
that on this time, many ways to get whatever we would like. Likewise word says, ways to reach Chinese's
country. Therefore , this Marketing Destinations and Venues for Conferences, Conventions and Business
Events (Events Management) can make you experience more interested to read.
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