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The Foreword by renowned marketing guru Philip Kotler sets the stage for a
comprehensive review of the latest strategies for building, leveraging, and
rejuvenating brands. Destined to become a marketing classic, Kellogg on
Branding includes chapters written by respected Kellogg marketing professors
and managers of successful companies. It includes:

The latest thinking on key branding concepts, including brand positioning and●

design
Strategies for launching new brands, leveraging existing brands, and managing●

a brand portfolio
Techniques for building a brand-centered organization●

Insights from senior managers who have fought branding battles and won●

This is the first book on branding from the faculty of the Kellogg School, the
respected resource for dynamic marketing information for today's ever-changing
and challenging environment. Kellogg is the brand that executives and marketing
managers trust for definitive information on proven approaches for solving
marketing dilemmas and seizing marketing opportunities.
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Editorial Review

Review
“…rich in stories…rich in insights” (The Economist, 26th November 2005)

From the Inside Flap
Kellogg on Branding is an authoritative anthology of the latest insights, theories, and practices
revolutionizing branding from the renowned Kellogg School of Management at Northwestern University.
Properly managed, brands can be a company's most valuable asset, creating lasting customer loyalty and
preferences strong enough to overcome intense competition and price differences. This book gives
executives and managers the information they need to build strong, enduring, and profitable brands. Topics
covered in the book include:

Developing a compelling brand positioning●

Extending an established brand●

Strategically managing a brand portfolio●

Building a brand-focused organization●

Measuring brand value●

The book includes chapters by respected marketing professors as well as top industry executives, and cites
examples from brands as diverse as Nordstrom, Wal-Mart, Harley-Davidson, BMW, TiVo, palmOne, Dell,
Gillette, Tiffany, and Levi Strauss. Kellogg on Branding is an invaluable guide for marketing executives and
managers, consultants, and students.

From the Back Cover
The Foreword by renowned marketing guru Philip Kotler sets the stage for a comprehensive review of the
latest strategies for building, leveraging, and rejuvenating brands. Destined to become a marketing classic,
Kellogg on Branding includes chapters written by respected Kellogg marketing professors and managers of
successful companies. It includes:

The latest thinking on key branding concepts, including brand positioning and design●

Strategies for launching new brands, leveraging existing brands, and managing a brand portfolio●

Techniques for building a brand-centered organization●

Insights from senior managers who have fought branding battles and won●

This is the first book on branding from the faculty of the Kellogg School, the respected resource for dynamic
marketing information for today's ever-changing and challenging environment. Kellogg is the brand that
executives and marketing managers trust for definitive information on proven approaches for solving
marketing dilemmas and seizing marketing opportunities.

Users Review

From reader reviews:



Joseph Felix:

Spent a free time to be fun activity to perform! A lot of people spent their free time with their family, or their
friends. Usually they accomplishing activity like watching television, gonna beach, or picnic in the park.
They actually doing same thing every week. Do you feel it? Would you like to something different to fill
your current free time/ holiday? May be reading a book can be option to fill your no cost time/ holiday. The
first thing that you will ask may be what kinds of guide that you should read. If you want to try out look for
book, may be the reserve untitled Kellogg on Branding: The Marketing Faculty of The Kellogg School of
Management can be good book to read. May be it can be best activity to you.

Georgia Martinez:

Exactly why? Because this Kellogg on Branding: The Marketing Faculty of The Kellogg School of
Management is an unordinary book that the inside of the publication waiting for you to snap it but latter it
will distress you with the secret it inside. Reading this book adjacent to it was fantastic author who have
write the book in such wonderful way makes the content inside of easier to understand, entertaining means
but still convey the meaning completely. So , it is good for you for not hesitating having this ever again or
you going to regret it. This excellent book will give you a lot of rewards than the other book have such as
help improving your skill and your critical thinking technique. So , still want to hesitate having that book? If
I were being you I will go to the book store hurriedly.

Grace Godwin:

Playing with family in a park, coming to see the ocean world or hanging out with pals is thing that usually
you might have done when you have spare time, in that case why you don't try issue that really opposite from
that. One activity that make you not sense tired but still relaxing, trilling like on roller coaster you already
been ride on and with addition info. Even you love Kellogg on Branding: The Marketing Faculty of The
Kellogg School of Management, you can enjoy both. It is very good combination right, you still wish to miss
it? What kind of hang type is it? Oh can happen its mind hangout guys. What? Still don't buy it, oh come on
its identified as reading friends.

Linda Fite:

A lot of book has printed but it differs. You can get it by web on social media. You can choose the most
beneficial book for you, science, amusing, novel, or whatever by means of searching from it. It is referred to
as of book Kellogg on Branding: The Marketing Faculty of The Kellogg School of Management. You can
include your knowledge by it. Without making the printed book, it might add your knowledge and make you
actually happier to read. It is most crucial that, you must aware about e-book. It can bring you from one
destination for a other place.
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