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Getting a public relations campaign or program off the ground can seem an
overwhelming task. But, as with any project, the secret of success lies in good
planning and effective management. This fully updated fourth edition of
Planning and Managing Public Relations Campaigns provides a revised and
more dynamic 12-step planning model to help all practitioners implement and
run a campaign.  With new coverage of key social media developments and using
new case studies, Anne Gregory covers vital topics including: the role of PR in
organizations; the importance of context; research and analysis; communication
theory; setting objectives; publics and content; strategy and tactics; timescales
and resources; evaluation and review.
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Editorial Review

Review
"A complete, comprehensive, up to date, and thoroughly 'user friendly' course of instruction under one cover,
"Planning and Managing Public Relations Campaigns: A Strategic Approach" is very highly recommended
for professional, corporate community, and academic library collections." (Reviewer's Bookwatch, Logan's
Bookshelf Midwest Book Review)

About the Author

Professor Anne Gregory is a professor of public relations and a leading international academic. She is
Director of the Centre for Public Relations Studies in the Faculty of Business and Law at Leeds Metropolitan
University. Before becoming an academic, Gregory spent many years in public relations practice and has
experience at a senior level both in-house and in consulting. She remains involved in consulting work and is
a board-level advisor to a number of large organizations. She is also the series editor for the PR in Practice
books and author of Public Relations in Practice in this series (Kogan Page).

Users Review

From reader reviews:

Edna Kopec:

What do you concerning book? It is not important to you? Or just adding material when you require
something to explain what the ones you have problem? How about your time? Or are you busy person? If
you don't have spare time to complete others business, it is make you feel bored faster. And you have free
time? What did you do? Everybody has many questions above. They have to answer that question due to the
fact just their can do that. It said that about e-book. Book is familiar in each person. Yes, it is appropriate.
Because start from on guardería until university need that Planning and Managing Public Relations
Campaigns: A Strategic Approach (PR in Practice) to read.

Neil McNatt:

Information is provisions for anyone to get better life, information nowadays can get by anyone on
everywhere. The information can be a information or any news even a huge concern. What people must be
consider when those information which is inside former life are hard to be find than now could be taking
seriously which one is acceptable to believe or which one the particular resource are convinced. If you
receive the unstable resource then you buy it as your main information it will have huge disadvantage for
you. All those possibilities will not happen within you if you take Planning and Managing Public Relations
Campaigns: A Strategic Approach (PR in Practice) as your daily resource information.



Anthony Perez:

Your reading 6th sense will not betray anyone, why because this Planning and Managing Public Relations
Campaigns: A Strategic Approach (PR in Practice) guide written by well-known writer who really knows
well how to make book which might be understand by anyone who have read the book. Written with good
manner for you, leaking every ideas and producing skill only for eliminate your own personal hunger then
you still uncertainty Planning and Managing Public Relations Campaigns: A Strategic Approach (PR in
Practice) as good book not just by the cover but also by content. This is one guide that can break don't
ascertain book by its include, so do you still needing an additional sixth sense to pick that!? Oh come on your
examining sixth sense already alerted you so why you have to listening to one more sixth sense.

William Reyes:

Reading a book being new life style in this yr; every people loves to learn a book. When you examine a book
you can get a great deal of benefit. When you read publications, you can improve your knowledge, since
book has a lot of information on it. The information that you will get depend on what sorts of book that you
have read. If you want to get information about your analysis, you can read education books, but if you act
like you want to entertain yourself you are able to a fiction books, these us novel, comics, and soon. The
Planning and Managing Public Relations Campaigns: A Strategic Approach (PR in Practice) provide you
with new experience in examining a book.
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